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Canadians look to newspapers 

Newspapers Canada enlisted Totum Research to undertake a study with Canadians to understand their media habits. In particular, 
the research investigated which media were referenced for information when shopping key categories. 

For groceries, Canadians, by far, consult newspapers for information. 59% of Canadians refer to newspapers (print or online) to 
source this information - outscoring the next media, online (not newspaper), by three times! 

Return on Investment
A separate study, undertaken by the National Newspaper Network in 2010, evaluated return on newspaper advertising investment 
for packaged goods grocery products. This study included eight brands from various grocery categories including food, household 
products, health & beauty aids and beverages. 

The eight brands were advertised separately in newspapers and all where tracked to determine whether sales were boosted by this 
initiative. 

In all cases, sales were boosted after being advertised in newspapers. The sales uplift ranged from +7% to +25%!

Case Study: Hellmann’s
Despite being made from simple natural products such as eggs, 
oil and vinegar, Hellmann’s was seen by some to be “junk in a 
jar”. To address this, it chose to undertake a campaign building off 
consumers’ desire for less processed and chemically filled foods.

Hellmann’s created a campaign called “the real food movement”. 
As part of the initiative, Hellmann’s, in partnership with Evergreen, 
developed community plots in major cities across Canada to allow 
consumers to grow their own fruit/vegetables. To highlight this 
undertaking and develop its brand positioning, it used key media 
including newspaper, online and television to drive consumers to its 
site.
 

Over the three years which the campaign ran, Hellmann’s Real 
mayonnaise volume grew 14%. Furthermore, market share 
increased from 25% to 29% - overtaking the market leader Kraft 
Miracle Whip. These are the best results the brand has ever 
achieved!
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